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 Biography
Hel lo!  My name is Adalene.

I  was ra ised in Malays ia.  I  s tudied Visual  Communicat ion in 

Taiwan, af ter  graduat ing I  worked in Singapore as a Graphic 

Designer.  I  now l ive in San Francisco where I  study a Master 

degree in Web Design and New Media.

Bold,  pure,  s imple and c lean sty le ref lects the nature and 

min imal is t ic designs of  my ar twork.  I  have a passion for 

everyth ing re lated to ar t ,  especia l ly  how i t  connects wi th 

technology in ways that  create immersive ar tworks.  I  a lso 

l ike gadgetry as i t ’s  smal l  ideas that  invoke big changes and 

make our l i fe easier.  I  hope my artworks can help many people 

in the future.
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 I was born in Malaysia 
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Studied at 
Yuntech University for 
Visual Communication 
Design in Taiwan
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Worked in 
Singapore as a
graphic designer
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Education

Skills

Master of Fine Art in Web Design and New Media
Academy of  Art  Univers i ty  -  San Francisco Bay Area,  CA

2013 to 2015 (st i l l  on going)

Bachelor in Visual Communication Design
Nat ional  Yunl in Univers i ty  of  Science and Technology,  Taiwan

June 2011

HTML, CSS, JAVASCRPTS, JQuery,  API,  User Exper ience, Graphic Design,  Typography,  Pr int ing,  Packaging, 

Branding,  Concept Development,  Mot ion Graphic and so on.

Software:  Adobe I l lustrator,  Photoshop, InDesign,  Dreamweaver,  Af ter  Effect  and so on.



Resume Adalene’s work exper ience and 

exhib i ted ar tworks.
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Graphic Designer -  L i festream Group Pte Ltd

Design Execut ive -  The Eighth Nat ional  Educat ion Conference

Off icer- in-Charge General  Affa i rs -  NYUST Associat ion of  Internat ional  Student

Design Execut ive -  Pixe l  Design and Market ing SDN BHD

Internship as a graphic designer-  Colorganda Branding & Design Company

Exhibitions Experience
DATE LOCATION ORGANIZERS EXECUTIVE 

ORGANIZERS
EXHIBITIONS TITLE

Dec 2007 HAM Gal lery in Taiwan Hugo Garden Hugo Garden Is land tour When Indian Meet With 
Corba

May
2011

TWTC Exhib i t ion Hal l 
inTaiwan

Industr ia l  Development 
Bureau, Min istry of 
Economic Affa i rs

Taiwan Design Center, 
Taiwan Design Al l iance

2011 Young Designer’s Encanto :
Explore The World Of 
Viruses

OCT
2011

TWTC Exhib i t ion Hal l 
in  Taiwan

Ministry of  Economic 
Affa i rs,  Taipei  Ci ty 
Government

Taiwan Design Center, 
Taiwan Design Al l iance

2011 Ida Congress 
Taipei  ( Internat ional 
Design Al l iance)

Encanto :
Explore The World Of 
Viruses

Working Experience
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Here 
I am!



Portfolio Adalene’s completed artworks 

f rom the Web Design and New 

Media Department in Academy of 

Art  Univers i ty.

www.adalenes.com

www.adalenes.com
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WNM 605
Typography for 
Digital Masters
Project :  I t ’s  a g lyphs ar t  pro ject .

Software:  Adobe I l lustrator

Instructor:  Emi l ies Drumm
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WNM 605
Typography for 
Digital Masters
Project :  A Dr ink Logo Design And 

A Dr ink Label  Design

Software:  Adobe I l lustrator

Instructor:  Emi l ies Drumm
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WNM 605
Typography for 
Digital Masters

Project :  A Web Design For Tabnook Appl icat ion.

Software:  Adobe I l lustrator

Instructor:  Emi l ies Drumm
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WNM 605
Typography for 
Digital Masters
Project :  A l ivebook where you can 

scan the page of  the book to get  more 

informat ion f rom your smart  phone.

Software:  Adobe I l lustrator

Instructor:  Emi l ies Drumm
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WNM 601
Inside
Programming
Project :  A Web Design For Dinosaurs

Software:  Adobe Dreamweaver 

Instructor:  Andrea Pimente l
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WNM 601
Inside
Programming
Project :  A Web Design For Harvey Mi lk

Software:  Adobe Dreamweaver 

Instructor:  Andrea Pimente l
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WNM 605
Web Tech 1
Project :  E-Commerce Websi te

Software:  BBEDIT, FTP, DATABASE 

Instructor:  Ethan Wi lde
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WNM 617
Mobile Web Tech
Project :  Jquery Mobi le Pract ice

Software:  Adobe Dreamweaver 

Instructor:  Andrea Pimente l



Statement 
of Interest

This is  a l i t t le  story about why 

people want to have Home Pi lot .
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The story star ted f rom 

my mum’s house.

My mother a lways says . . .

“Can you help me turn off  the 

AC in your Dad’s room?”

. . . .  Can you help me turn off 

the l ight  in the second room?.. . 

Can you help me turn off  the 

ket t le in the k i tchen?.. .

Help me with th is p lease. . .

so I  a lways had to run between 

the f i rst  and second f loor.  But I 

d idn’t  want to pause my game or 

TV as I  was in the moment – very 

annoying : (
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The Problems
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Market Research
The market  research includes 

the target  audience, h igh 

energy bi l l ,  Amer ican l i festy le, 

and smarthome future.
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Thesis Abstract This is  an introduct ion of 

Home Pi lot  Appl icat ion.
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Have you ever forgotten your house keys,  or  forgot to turn off  the l ights af ter  you leave,  or  even forgot to switch off  the heater? These 

smal l  th ings are easy to forget  in our dai ly  l i fe ,  but  can be very f rustrat ing i f  we make those mistakes f requent ly  or  even only once.

 is  an app on your smartphone to contro l  the envi ronment of  your house and help you conserve 

e lectr ic i ty.  I t  prov ides a serv ice that  l inks a l l  of  your e lectr ica l  dev ices in one plat form. Home pi lot  a lso helps 

you analyze how much of  your devices cost  on e lectr ic i ty  so you can check the data to avoid vampire draw 

( leaking e lectr ic i ty)  and waste the energy.  home pi lot  a lso a l lows you to set  a larms, reminding you to turn on or 

off  a set t ing.

For example,  as an off ice worker i t  would be usefu l  for  me to use home pi lot ’s set t ing and a larm before I  go s leep. From the set t ing 

I  wi l l  turn on the l ights at  7 am every weekday in my bedroom and bathroom to help me wake up; 7:30 am the k i tchen’s l ights wi l l 

automat ica l ly  turn on because i t ’s  the t ime I  wi l l  go grab my breakfast ;  last ly,  I  don’t  want to turn off  a l l  the e lectr ica l  dev ices one by 

one in my house, because I ’m rushing,  so Home Pi lot  wi l l  have a funct ion to help me do i t  af ter  I  leave my home. Home Pi lot  helps us 

to save energy and have peace of  mind.

The segmentat ion of  home pi lot

Home Pi lot  focuses on automated contro l  that  uses predict ive analys is to determine when devices should be act ive based on your 

habi ts.  Therefore,  you can enjoy your cozy home environment,  l ike you were hav ing someone to serv ice you.
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What is Home Pilot?
Home Pilot is an app on your smartphone to 
control the environment of your house and help 
you conserve electricity.
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Competitors
PROS

VS
CONS

The main compet i tors are NEST, 

SAMSUNG, AT&T, XFINITY, ZULI.
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PROS
- Beaut i fu l  and s imple inter face design.
-  Easy to understand the user inter face    
  contents.
-  Smart  features:  F i l ter  Reminders, 
  Weather,  Humidi ty,  Temperature sensors 
  and etc.  

CONS
- Customer rev iews report  many bugs in the
  appl icat ion.
-  Customer feedback reports unstable
  connect ions wi th the appl icat ion.
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PROS
- Your mobi le device can work as a remote
  contro l .
-  The design of  the UI looks l ike or ig ina l 
  remote contro l ,  which mean users easy to 
  understand the inter face.

CONS
- The inter face design looks bor ing and not  fun
  at  a l l .
-  Al l  Devices must be connected to the same
  wire less router.
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PROS
- Big bold icons and font  s ize that  i t  wi l l  he lp
  o lder people easy to read the inter face’s 
  contents.
-  Smart  features:  Water detect ion,  Water
  contro l ,  door sensors and etc.

CONS
- The company said the serv ice only would be
  avai lable in up to 50 markets in Uni ted States 
  by the end of  2013 which mean you can’t  use 
  the product i f  you are not  l ive in U.S.
-  Their  equipment is  very expensive.
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PROS
- Black and whi te user inter face design.
-  The layout  of  the inter face is  very c lear and
  easy to understand.

CONS
- The design of  user inter face could have 
  more fun.
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PROS
- Beaut i fu l  and s imple inter face design.
-  Beaut i fu l  typography and color  inter face
  design.

CONS
- You can’t  moni tor  your d ig i ta l  dev ices f rom
  the app.
-  White out l ine icons design maybe hard to
  see at  n ight .



Competitive 
Matrix

NEST
SAMSUNG

AT&T
XFINITY

ZULI
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Target Audience
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Primary Users

Secondary Users



User Personas
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Proof of Concept Peter needs Home Pi lot !
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You can c l ick the logo to watch Home Pi lot 
proof  of  concept v ideo on YouTube.

or copy th is ur l
ht tp://youtu.be/MwcCayf6KcM

http://youtu.be/MwcCayf6KcM
http://youtu.be/MwcCayf6KcM


Visual Design



69



70



71



72



73



74



75

Final
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User Interface Design



Walkthrough 
& Wireframes

There is  basic on the task 

f low for  Peter.
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Influences The inf luence is f rom smart  dev ice 

technology.
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Technical 
Specifications
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Final Deliverables
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Timeline
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THANKS FOR READING
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